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Ooecvruil HayioHanbHUuli Mopcokull yHieepcumem, Oodeca, Yxpaina

AHoTauifs. DPaxmop epouiosux 00X00i8 CNOHCUBAYIE BIOHOCUMBCA 00 HEYIHOBUX (Pakmopis,
wo enausaromev Ha 3MiHy nonumy. Maiidce 6ci pigni OOXIOHUX 2PYN CHOJNCUBAYIE KOPUCMYIOMbCA
Kpyi3uum gionouunxom. QOuiero i3 3a2po3 01 po3sumKy KpyizHozo 60iznecy 6 Ykpaini sanuuiacmocs
NAOIHHA NONUMY Yepe3 3HUNCEHHS 00X00i8 HACEeHHS.

Y ecmammi nobyoosani ma npoaumanizosaui 3aneircHOCmi KilbKOCMI KPYIZHUX NACAHCUPIE 8
kpainax Cepedzemnomop's 6i0 cepednvoi 3apobimmuoi naamu i BBII na oywy nacenenms, oyineHa
elACMUYHICMb NONUMY NO 00X00AX 8 Pe2ioHi.

Mooeni eusnaromovca adekeamuumu i 3Hauywumu 0 Kpain Imanii ma @panyii. bapcenona €
nioepom Ceped3eMHOMOPCbKO20 KpYi3H020 punKy. Moldenv 3anexcHocmi 4ucenbHOCmi iCNAHCbKUX
Kpyi3uux mypucmis, wo giogioanu nopm bapcenona 6i0 cepednvoi 3apobimuoi niamu, cmamucmuyHo
Haodiuna i adekeamua. Enacmuunicme nonumy na kpyisu no 00xo0y no3umueHa, aie NepesariCHO
Huzvka 0nsi CepedzemHomopcvkoeo peciony. HeobxiOHo 36epuymu ysacy Ha 6NIU6 He8paxo8aHux
Gaxmopie, HanpuxkIao 3MIHA YIHU [ PI6Hs AKOCMI. HA pe3VIbMYOYUL NOKAZHUK.

Ananiz ompumanux mooeneil 8 ROOANLULOMY OACHb MONCTUBICING YYACHUKAM KPYI3HO20 PUHKY
npocHo3y8amu Ceiti po36UMoK 8 MatOymuboMy, ynpasisimu ekoHomiunumu pezyabmamamu (1200-
1500 cumeonis).

KurouoBi cioBa: nonum, 00x00u, Kpyi3uuil 6iONOYUHOK, CHONCUBAYI, KOPENAYIUHO-
peepecivunuti ananis (5-10 knrouosux cnia).
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Abstract. The factor of consumer’s incomes refers to non-price factors affecting the change in
demand. Almost all levels of income groups of consumers enjoy cruise holidays. One of the threats to
the development of the cruise business in Ukraine is the fall in demand due to the decline in
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consumers income. When organizing a cruise in the Black Sea-Mediterranean region, there is a
problem of a significant difference in incomes of the population of each country participating in the
line, which determines the class of the intended cruise.

In the article, dependencies of the number of cruise passengers in the Mediterranean countries
on average wages and GDP per capita are constructed and analyzed, the elasticity of demand for
income in the region is estimated.

Models are recognized as adequate and significant for the countries of Italy and France. With
an increase in the average wage by 1%, the number of cruise passengers in France increased by
4.1%, Greece - by 27.6%, Italy - by 27.9%. With an increase in GDP per capita of 1%, the number of
cruise passengers of France and Greece increased by 4.1% and 1.1%, respectively, of Italy - by
24.4%

Barcelona is the leader of the Mediterranean cruise market. In 2017, this port was visited by
2712247 cruise passengers. Spanish tourists, on average, account for 16.8% of Barcelona’s
passenger traffic. The model of dependence of the number of Spanish cruise tourists visiting the port
of Barcelona on the average wage is statistically reliable and adequate. The coefficient of 37.55 in the
model shows the positive effect of the average wage on the number of cruise tourists, which is true, i.e.
with wage growth of 1%, the number of tourists will grow by 37.55%.

The elasticity of demand for income cruises is positive, but predominantly low for the
Mediterranean region. It is necessary to pay attention to the influence of unaccounted factors, such as
changes in price and quality level, on the resulting indicator.

The analysis of the models obtained in the future will enable the participants of the cruise
market to predict their development in the future, and to manage the economic results (not less than
2000 symbols).

Keywords: demand, income, cruise vacation, consumer, correlation and regression analysis
(5-10 keywords).
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